
This report aims to communicate 
Worthstone’s impact on its key stakeholders 
following the Social Investment Academy 
(SIA) in November 2016. 

Our vision is to see social impact investing 
established as an integral part of the financial 
planning process for individual investors in the UK.  
We aim to achieve this by developing knowledge of 
the social impact investment market among financial 
advisers and becoming the focal point for those 
advisers and investment providers who share a 

desire to see the sector develop 
and grow. 

One key strategy is the SIA, 
which gathers and supports a 
network of financial advisers 
and wealth managers engaged 
in social investment to hear 
from: key sector participants, 
market influencers, investment 
providers, social entrepreneurs 
and associated beneficiaries. 

• This was the first time the event 
programme extended to an 
entire day

• 106 delegates were registered 
of which 951 were expected to 
attend, including 50 IFAs (53%)

• We achieved a 94% turnout 
rate overall and for our key 
demographic of financial 
advisers / wealth managers 

• 51 delegates requested CPD 
certificates that totalled up to 357 
hours of accredited Continuous 
Professional Development 

• 60 unique organisations were in 
attendance, 30 (50%) of these 
were financial advisory firms
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What was the most 
valuable aspect of 
the event?

106

94%
TURNOUT

357hrs
ACCREDITED CPD

50%
FINANCIAL

My second event and it 
has got even better.  If you 
have an interest in this 
sector this is the ‘must go 
to’ event. 
STEPHEN JONES / CLEAR SOLUTIONS 
WEALTH & TAX MANAGEMENT

 1. Due to prior cancellations



• PI underwriter Liberty have agreed to consider 
an exclusive deal to cover firms whose Advisers 
study the ACT for Social Investment manual and 
subscribe as a “Worthstone Partner” firm

• Video content from the event will be submitted 
to the Law Commission in response to their call 
for evidence on pension funds making social 
investments.

• To increase delegate attendance on the day to 
150 (including 100 financial advisers / wealth 
managers) 

• Progressing the Adviser 
Competency Training for 
Social Investment to launch 
by the end of Q1 2017

Impact

Next steps

It was an extremely useful day, 
a chance to hear diverse views 
from regulators, thought leaders 
and social investment providers 
and projects, and to make 
contacts and swap best practice 
with other professionals with an 
interest in this area. The content 
was all valuable and I came away 
feeling far more confident in my 
ability to articulate and advise on 
social investment in the future.
GREG MOSS / BOND DICKINSON WEALTH

Thank you to the Worthstone team for 
organising another great Social Investment 
Academy.  I would not have the knowledge or 
confidence to arrange an investment in this 
area if it wasn’t for these events. 
PAUL DAWSON / HELM GODFREY
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Out of 852 attendees, 64 (75%) responded to a post-
event survey. 67% of these identified themselves 
as financial planners / wealth advisers or wealth 
managers, we refer to them collectively as ‘financial 
advisers’ in the survey responses shown below:

• A net promoter score of 36% was achieved, which remains 
unchanged from the last SIA

• financial advisers travelled a distance of 
2 points on a scale of 0-10 when rating 
how informed they felt they were in the 
area of social impact investing before 
and after the academy

• financial advisers travelled a distance 
of 2.3 points on a scale of 0-10 when 
rating how informed they felt they were 
about regulation when it comes to 
social impact investing before and after 
the academy

• 86% of financial advisers said they would be interested in 
finding out more about the Adviser Competency Training 
(ACT) for Social Investment manual

• We look to include social enterprises throughout our 
supply chain and promote their involvement with profile in 
the SIA brochure and showcasing their products e.g. Harry 
Specters chocolates as a token gift for delegates and 
Graphic Design & Print CIC printing the SIA brochure.
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Having started to become 
interested in Social Impact 
Investing over recent months,  
I found the SIA to be extremely 
interesting; insightful; and I 
left feeling excited for what the 
future holds!
STEVEN WILLIAMS /  PARADIGM NORTON 
FINANCIAL PLANNING

 2. 4 removed due to ineligibility


