
This report is designed to document Worthstone’s impact 
during 2014 (calendar year) on its key stakeholders. 

Our vision is to see social impact investment established 
as an integral part of the financial planning process for 
individual investors in the UK. 

We aim to achieve this by developing knowledge of the 
social investment market among financial advisers and 
becoming the focal point for those advisers and product 
providers who share a desire to see the sector develop 
and grow. 

Worthstone is working with a leading group of financial 
planning firms and a prestigious law firm, our Founder 
Partners, all of whom are committed to enabling more 
individuals to invest in bringing about positive social 
change. Worthstone endeavours to have a positive 
impact on the social enterprise sector through our direct 
operations as well as through the results of our support 
and advice. 
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• Starting from a zero base, 12 financial planning firms signed up and 
subscribed as Worthstone Founder Partners

• We delivered accredited Continuous Professional Development (CPD) 
at our third Social Investment Academy, the leading forum for retail 
investment advisers interest in the sector and key market participants. 
Of 54 industry professionals attending the event, 16 financial advisers 
claimed a CPD certificate demonstrating they considered this to be a 
significant part of their personal development plans for the year

• We delivered a further momentum-building event attended by 42 
financial advisers and stakeholders  

• We had 40 unique downloads of resources from our website across 
business schools, financial professionals and the charitable and social 
investment sector

• The ‘social impact investment in a box’ journey toolkit launched. 
Including:

 » “What is social impact investment?”, a non-technical brochure 
designed for use with clients when introducing the social impact 
investment sector 

 » A social goals discovery questionnaire to assist IFAs in identifying their 
client’s areas of passion and social ambition. 

• We produced an independent product review of the first Social Impact 
Bond (SIB) qualifying for Social Investment Tax Relief (SITR), Aspire 
Gloucestershire, for our subscribers

• Helped inform HM Treasury consultations on the development of SITR 
(the only intermediary to do so), by bringing together a group of thought 
leading financial planners at a round table with Treasury officials to 
provide a collective response to the consultation.
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“Getting the message out to the intermediaries 
is high on the Government’s agenda and we 
very much appreciate your role in that” 
ANNA LONGMAN, HM TREASURY’S SOCIAL INVESTMENT TAX RELIEF 
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• Worthstone’s “What is social impact investment?” brochure is being 
used as part of the UK Government’s “Britain is GREAT” campaign, 
which showcases our country’s leading industries

• Inspired by the momentum-building event, a Worthstone Founder 
Partner arranged for a foundation, with which he is connected, to 
donate £3,000 to both Only Connect and The House of St Barnabas

• Worthstone hired its third employee.

• To maintain our existing subscriber base and continue  
to grow to 50 firms

• To deliver two Social Investment Academy events

• To deliver a database with the widest range of social impact 
investment solutions available to private investors

• To grow the product base offered by Worthstone

• To continue to use the social enterprise suppliers where possible.

• We secured an equity investment from CCLA, one of the leading fund 
managers of charity and local authority assets in the UK, who invested 
in Worthstone with the aim of strengthening the growth of the social 
impact investment sector

• We were selected as a ‘Fast Growth Cabinet Office Social Market 
Maker’ award winner

• We established the independent Worthstone Investment Committee, 
consisting of six leading professionals in their respective fields, to 
scrutinise each product review.

Impact

Next steps for 2015

Other information

• 13 of 54 SIA attendees responded to a post-event survey 
registering a 61.54% net promoter score. 69% of respondents said 
they would be likely to include the Worthstone discovery process in 
their client consultations. On a scale of 0-10 (0 being not likely,  
10 being extremely likely) participants registered a weighted 
average of 8.2 when asked if social investment was higher on  
their list of priorities

• 31 of 42 attendees of the momentum-building event responded 
to the survey resulting in a net promoter score increase to 86.6%. 
100% of survey respondents agreed the event built momentum for 
social investment within the financial advice sector

• Following the Live Impact Event three firms contacted  
Worthstone asking to begin the Founder Partner sign up process. 
One firm having engaged via a Founder Partner’s Twitter post 
about the event

• 10 Founder Partner firms purchased 1200 copies (in total) of the 
“What is social impact investment?” document as promotional 
material to potential investors

• We were able to use Graphic Design & Print CIC, a Norfolk-based 
social enterprise that actively seeks to employ people who are 
disadvantaged in the labour market, to print the  “What is social 
impact investment?” document. This included a short insert about 
the printing company,  in the hope of generating further business 
for them

• As a result of the Aspire Gloucestershire product review, one of 
the Worthstone Founder Partners, a financial planning firm, were 
able to secure investments from their clients of £50.000 - the first 
individual investors ever to qualify for SITR in a social impact bond. 

Outcomes

“The discovery 
process will become 
part of our standard 
annual review 
agenda. We want 
to give every client 
that chance to be 
involved” 
LEE DUNN, CLIENT DIRECTOR 
AND HEAD OF INVESTMENTS, 
PARADIGM NORTON

“I feel more confident talking to clients about 
it and response is unanimously positive” 
JULIAN PARROTT. PARTNER, ETHICAL FUTURES
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“The very best 
content I’ve 
seen on this is in 
Worthstone’s Social 
Impact in a Box 
brochure on “What 
is Social Impact 
Investment?”
KIERON BOYLE, HEAD OF 
SOCIAL INVESTMENT,  
CABINET OFFICE


